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Chapter 1
Introduction

In today's digital age, video content is king. With the rise of platforms
like YouTube, TikTok, and Instagram, consumers are increasingly
turning to video to consume information, entertainment, and
inspiration. As a result, businesses of all sizes and industries are turning
to video as a key component of their marketing strategies. And one
of the most effective and efficient forms of video content is the short

video.

Short videos, typically under one minute in length, are a powerful tool
for increasing engagement, driving conversions, and growing
business. In fact, according to a study by Animoto, four times as many
consumers would prefer to watch a product video than read about it.
Additionally, a study by Wyzowl found that 81% of businesses use video
as a marketing tool and that, of those businesses, 85% of them believe

that video has been an effective marketing strategy.
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The success of short videos is not limited to one specific industry, either.
Companies across the spectrum, from retail to healthcare to finance, are
finding that short videos are a cost-effective and efficient way to reach and
engage with their audiences. For example, Dollar Shave Club, a
subscription-based razor company, used a short video to introduce their
product and tell their brand story. The video went viral, and the company

saw a massive increase in sales and brand awareness.

In this report, we will explore the many benefits of short videos and how

businesses can effectively use them as part of their marketing strategies. We
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will also provide tips and resources for creating engaging short videos
and using them to drive conversions and grow business. So, don't be left

behind, every business should start using short videos today.
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Chapter 2
Benefits of Short Videos in Business

Short videos offer a wide range of benefits for businesses looking to increase
their reach and engagement with their audiences. In this chapter, we will
explore some of the most significant benefits of short videos and how they
can be used to drive conversions and grow business.

Increased Engagement and Retention

Short videos are an excellent way to grab and hold the attention of your
audience. According to a study by Wistia, viewers are 95% more likely to
remember a call-to-action after watching a video than reading it in text.
Additionally, videos are more likely to be shared than text or images, which
can lead to increased brand awareness and reach.

Greater Flexibility and Accessibility

Short videos can be used in a variety of ways, from social media posts to
email marketing campaigns. This flexibility allows businesses to reach their
audiences on multiple platforms and in different contexts. Additionally, with
the rise of mobile devices, short videos are more accessible than ever before.

Cost-effectiveness

Short videos can be an affordable way to produce high-quality, engaging
content. With the help of tools such as Canva and Animoto, businesses can
create professional-looking videos without the need for expensive equipment
or editing software. Additionally, platforms like YouTube and Vimeo allow
businesses to host and distribute their videos for free.
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Improved Conversion Rates

Short videos can be an effective way to drive conversions by providing a
visual demonstration of a product or service. According to a study by
Animoto, including a video on a landing page can increase conversions by
80%.

Increased Reach and Visibility

Short videos are more likely to be shared than text or images. This
increased sharing can lead to increased brand awareness and reach, as well as
improved search engine rankings. Additionally, platforms such as YouTube
and Vimeo allow businesses to reach a wider audience by targeting specific
demographics and interests.
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Chapter 3

Strategies for Creating and
Distributing Short Videos

Creating and distributing short videos can seem overwhelming, but with the
right strategies and tools, it doesn't have to be. In this chapter, we will
explore some best practices and tips for creating and distributing short
videos that will help increase engagement, drive conversions, and grow
business.
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Define your goals and target audience

Before you start creating your short video, it's important to have a clear
understanding of what you want to achieve and who you want to reach.
Defining your goals and target audience will help guide the content and
message of your video, making it more effective and relevant.

Keep it simple and to the point

Short videos should be concise and focused, with a clear message and
call-to-action. Avoid including too much information or trying to cover
multiple topics. Instead, focus on one key message and make it easy for
viewers to understand and act on.

Use storytelling to engage your audience

People are naturally drawn to stories, and incorporating storytelling into your
short videos can be an effective way to engage your audience and build
emotional connections. Use a clear and simple narrative, and consider
incorporating real-life examples or customer testimonials.

Use visuals to enhance your message

Visuals are a powerful tool for capturing attention and communicating
information. Use visuals that are engaging and relevant to your message,
such as images, graphics, or animations.

Optimize for distribution and sharing

Once your short video is complete, it's important to optimize it for
distribution and sharing. This means including relevant keywords, meta
descriptions, and tags, as well as making sure the video is comypatible with all
devices and platforms.

Use analytics to measure success

To know if your short video is effective, you need to measure its
performance. Use analytics tools such as Google Analytics, YouTube Analytics,
or Vimeo Analytics to track views, engagement, and conversions. This will help
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you understand what's working and what's not, so you can make data-driven
decisions about your video content.

In conclusion, creating and distributing short videos can seem daunting, but
with the right strategies and tools, it's an effective way to increase
engagement, drive conversions, and grow business. By defining your goals
and target audience, keeping it simple, using storytelling, visuals, and
analytics, you can create a short video that will resonate with your audience
and help your business succeed.
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Chapter 4

Using Short Videos to Increase Sales
and Drive Conversions

Short videos can be an effective tool for increasing sales and driving
conversions for businesses. In this chapter, we will explore some strategies
for using short videos to achieve these goals and provide examples of
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businesses that have successfully used short videos to boost their bottom
line.

Product demos and tutorials

Short videos can be an excellent way to demonstrate the features and
benefits of a product or service. Product demos and tutorials can provide a
visual representation of how a product works, making it easier for potential
customers to understand and decide to buy. For example, Dollar Shave Club,
a subscription razor service, used a humorous product video to demonstrate
their razors' features and benefits, which helped the company acquire over
12,000 customers in just two days.

Customer testimonials

Customer testimonials can be a powerful tool for building trust and
credibility with potential customers. By featuring real customers and their
experiences with your product or service, you can provide social proof that
what you offer is valuable and effective. For example, the mattress company
Casper used customer testimonial videos to showcase satisfied customers
and the benefits of their mattresses, which helped the company become a
leader in the online mattress market.

Explainer videos

Explainer videos can be an effective way to provide information and
educate potential customers about a product or service. They can also be
used to provide answers to frequently asked questions and help overcome
objections. For example, the software company Hubspot used explainer
videos to educate potential customers about their inbound marketing
software, which helped increase their sales and conversions.

Use video calls-to-action

One of the most important elements of any video is a clear call-to-action
(CTA). A CTA tells viewers what they should do next, whether it's visiting a
website, making a phone call or signing up for a free trial. By including a
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clear and compelling CTA in your short videos, you can increase conversions
and drive sales.

Use video retargeting

Retargeting allows you to show ads to people who have already
interacted with your business. It can be used to remind viewers of your
video about your product or service, and encourage them to make a
purchase. For example, by retargeting people who have watched a product
video, you can increase conversions by 27%.

In conclusion, short videos can be an effective tool for increasing sales and
driving conversions for businesses. By using product demos, customer
testimonials, explainer videos, clear calls-to-action and retargeting,
businesses can create compelling videos that will resonate with their
audiences and encourage them to take action. By following these
strategies and using the right tools, you can use short videos to boost your
bottom line and achieve your business goals.
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Chapter 5

Measuring the Success of Short Videos
in Your Business

In order to determine the effectiveness of short videos in your business, it is
important to establish clear metrics and track your progress over time. In
this chapter, we will explore some key metrics to measure the success of short

videos and provide tips for tracking and analyzing your results.
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View count

View count is the number of times a video has been viewed. This is a basic
metric that can give you an idea of how many people are engaging with your
video content. However, it's important to note that view count alone doesn't
necessarily indicate the success of a video, as viewers may not engage with
the content or take any action.

Engagement rate

Engagement rate is the percentage of viewers who engage with your
video by liking, commenting, or sharing. It provides an indication of how
well your video is resonating with your audience. Engagement rate can also
be used to compare the performance of different videos and identify
which videos are most popular among your audience.

Click-through rate (CTR)

CTR is the percentage of viewers who click on a link or call-to-action (CTA)
in your video. It is a key metric to measure the effectiveness of your video in
driving conversions and sales. A high CTR indicates that viewers are taking
the desired action, such as visiting your website or making a purchase.

Time spent watching

Time spent watching is the amount of time viewers spend watching your
video. This metric can indicate how engaging your video is and whether
viewers are watching it in full or dropping off early.

ROI

Return on investment (ROI) is a key metric for measuring the financial
success of your video marketing efforts. To calculate ROI, you can divide the
revenue generated from your video marketing efforts by the cost of
producing and distributing the video. By tracking ROI, you can determine
whether your video marketing efforts are generating a positive return on
investment and justify future investments in video production.

There are many tools available to help you measure the success of your short
videos, such as Google Analytics, Vimeo, and Wistia. These tools can provide
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detailed metrics on video performance, such as view count, engagement rate,
and click-through rate, as well as allow you to track the ROI of your video

marketing efforts.

Chapter 6

Best Practices for Creating Short Videos
That Drive Business Growth

In this chapter, we will explore some best practices for creating short

videos that drive business growth. By following these tips and
guidelines, you can increase the chances of your videos resonating with

your target audience and achieving your desired results.
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Define your goals and target audience - Before creating any video,
it is important to define your goals and target audience. This will help
you to create a video that is tailored to your audience's interests and
needs, and that is designed to achieve your desired outcomes.

Keep it short and sweet - Short videos are more likely to be viewed
in full and shared with others. Try to keep your videos under 2 minutes
in length.

Use a strong call-to-action (CTA) - Include a clear and compelling
call-to-action in your video that encourages viewers to take action. This
could be a link to your website, an invitation to subscribe to your
channel, or a special offer.

Optimize for mobile - With the majority of video views now
happening on mobile devices, it's important to optimize your videos
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for mobile viewing. This means ensuring that the video format is
compatible with mobile devices and that the video can be watched
easily on a small screen.

Incorporate storytelling - Storytelling is a powerful tool for
engaging viewers and conveying your message. Use storytelling to
create emotional connections with your audience and to make your
videos more memorable.

Share your video on social media - Share your video on social media
to reach a wider audience and to encourage engagement and
sharing.

Use video SEO - Optimize your video for search engines by using
relevant keywords in your video title, description, and tags.

Measure and analyze your results - Use metrics and analytics to
track the performance of your videos and to make data-driven
decisions about your video marketing strategy.

Creating short videos that drive business growth requires careful
planning and execution. By following these best practices and using
the right tools and techniques, you can increase the chances of your
videos resonating with your target audience and achieving your
desired results.

18 https://www.trueproductsnetwork.com/discovery


https://www.trueproductsnetwork.com/discovery

19

Chapter 7

How Al is Changing the Game with Short
Videos
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Artificial intelligence (Al) is changing the GAME when it comes to
short-form video creation. With the advancement of Al technology, it
has become easier than ever for businesses to create high-quality,
engaging short-form videos that can drive results.

One of the most significant ways that Al is impacting short-form video
creation is through the use of Al-powered video editing software. These
tools use Al algorithms to analyze footage and automatically edit it
into a polished final product. This means that businesses no longer
need to rely on manual editing, which can be time-consuming and
costly. Instead, they can create high-quality videos quickly and easily
using Al-powered software.

Another way that Al is impacting short-form video creation is
through the use of Al-powered copywriting. These tools use Al
algorithms to analyze a business's brand and target audience and then
generate written copy that is tailored to their specific needs. This means
that businesses no longer need to rely on manual copywriting, which
can be time-consuming and costly. Instead, they can create
high-quality written content quickly and easily using Al-powered
software.

One such tool that can help you to create short videos is Adobe
Premiere Rush. It's a powerful video editing software that offers a wide
range of features and capabilities, including Al-powered video editing
and automatic color correction. Another great tool is Wibbitz which is a
video creation platform that allows you to easily create short-form
videos by automatically turning written content into a video.

One example of a business that has successfully used Al in short-form
video creation is the clothing brand, Zara. They use Al-powered software
to analyze customer data and create personalized video content
that is tailored to their specific needs. This has helped them to drive
engagement and conversions, and increase their overall ROI.
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Chapter 8

The Power of Short-Form Video in
Today's Digital Landscape

In today's digital landscape, video is the most popular type of content
on the internet. In fact, online video is expected to account for 82.5% of
all web traffic in 2023. This is a clear indication of the growing
popularity of video content and the importance of businesses
incorporating video into their marketing strategies.

One of the most effective ways to use video in business is through
short-form videos. These are videos that are typically under one
minute in length and are designed to grab the viewer's attention and
deliver a clear message quickly. According to a survey, approximately
68% of users will cheerfully watch a short corporate video of under
one minute. This shows that short-form videos are highly effective in
capturing the viewer's attention and holding their interest.

Short-form videos also provide the greatest return on investment
(ROI) of any social media marketing tactic, according to a new
HubSpot analysis on 2023 marketing trends. This is because
short-form videos are highly shareable and have a greater chance of
going viral. In fact, over 47% of marketers surveyed by Hubspot said
that short-form videos have the greatest chance of going viral.

One of the key reasons why short-form videos are so effective is that

they are relatable and trustworthy to viewers. A survey by Animoto
found that videos with a person on screen are more relatable and
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trustworthy to viewers. In fact, 64% of consumers said they were more
likely to buy a product after watching a video that featured a real
person.

The versatility and power of short-form videos are undeniable. It can
be used in any niche, with 86% of businesses now using video as a
marketing tool according to Wyzowl. From promoting products and
services to building brand awareness, short-form videos are an essential
tool for businesses looking to grow and succeed in today's digital
landscape.
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Chapter 9
Conclusion

(o}

In this report, we've explored the importance of short-form videos in
today's digital landscape and how they can drive business growth.
We've discussed the various benefits of using short-form videos,
including their ability to increase engagement, conversions, and ROI.
We've also explored the impact of Al on short-form video creation, and
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how businesses can use Al-powered tools to create high-quality,
engaging videos quickly and easily.

Throughout this report, we've referenced various studies and data
points to support our claims. We've also provided examples of
businesses that have successfully used short-form videos in their
marketing efforts.

In conclusion, short-form videos are a powerful tool that every
business should be using to drive business growth. With the rise of
video as the most popular type of content on the internet, and the
increasing use of Al in video creation, businesses have more
opportunities than ever to create engaging and effective short-form
videos. By using the tools, and strategies we've discussed in this report,
businesses can drive engagement, conversions, and ROIl, and stay
ahead of the competition in today's digital landscape.

TRUE PRODUCTS
—NETWORK——

This report was compiled by True Products Network LLC.
We give you permission to share this report in any way you like to grow your
business.

To attain further help and guidance on this topic and Al-powered tools,
schedule a discovery call with Nigel Lear at...

https://www.trueproductsnetwork.com/discovery

#Enjoy.
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